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PELLA CHRONICLE'S new building was opened to visitors morning, af- 
ternoon and evening, Oct. 13; 2,500 persons came to see how plant was run 


Pella Open House 
Draws 2,500 


Open house at the new building of 
the Pella Chronicle drew 2,500 vis- 
itors during National Newspaper 
Week and was termed by publisher 
M. M. De Zwarte, “the best promo- 
tion possible for our paper.” 

The new Pella Chronicle building, 
completed in March, is of steel and 
masonry construction with a Bedford 
and Mankato stone front. It is located 
in the main business district of Pella, 
on the southwest corner of the square 
across from the post office. 

Visitors on open house day were 
impressed by the mahogany paneled 
offices, the electric freight elevator 
used for moving paper stock, the 
banks of fluorescent lights, and the 
functional design of the entire plant. 
Double walls are used throughout the 
structure, including the basement. 
Floors are of reinforced concrete. 

The offices, located in the front of 
the building, occupy 30x47 feet of 
floor space. This leaves 40x89 feet 
for the composing room and printing 
equipment. All of the printing equip- 
ment is on the first floor. 

The full basement is utilized by an 
engraving plant and storage space for 
paper stock. An electric freight ele- 
vator makes the operation of moving 
paper stock much simpler. 

Open house was scheduled for Oc- 
tober 13, press day at Pella, so the 
public could see how a paper was ac- 
tually produced. Response exceeded 
expectations, and before the day was 
over, 2,500 persons had passed 
through the building and watched 
the various phases of operation. 

A chest of silver was the principal 
door prize. In addition, men received 
cigars and women and children were 
offered candy. Desk calendars which 
were printed and die cut in the plant 
during the day, and scratch pads on 
which were printed the reminder, 
“Don’t forget to send your news notes 
to the Chronicle” were given away as 
souvenirs. Advertisers received clip 
boards with advertising literature on 
them and everyone was served coffee 
and doughnuts. 

“All in all we had a wonderful 
day,” Mr. De Zwarte writes, “far be- 
yond our expectation. The only fly in 
the ointment was that my partner, H. 
H. Sadler, who has been in this bus- 
iness for 52 years was smitten with a 


H. H. SADLER 


heart attack and was taken to the hos- 
pital the day before open house.” 

“I am very happy to report that 
he is recovering satisfactorily, and 
that he is feeling very good, though 
hospitalized.” 

Mr. De Zwarte wrote that “bus- 
iness men showered our office with 
beautiful flowers.” There was much 
interest shown and many pleasant 
visits. 

“I believe it was the best promo- 
tion possible for our newspaper,” he 
stated. 


Covers Slifer Community 


Mrs. Mary Rogers of Slifer is the 
new Gowrie News correspondent for 
the Slifer vicinity. 


Writes Political Column 
Mrs. Alice Krumm, life-long Re- 


publican, now writes the political 


column “My Views” for the Decorah 
Public Opinion. 


Heidelberg Is Installed 


A new Heidelberg job press has 
been installed in the Waukon News- 


papers shop. 


Sheet Named All-American 
Four Out Of Five Times 


An All-American rating has been 
awarded for the fourth time in five 
years to the Cub Gazette, Mason City 
high school printed page in the 
Globe-Gazette. Neil Puhl is high 
school journalism instructor there. 


Rupe Marries Mrs. Scott 


William S. Rupe, publisher of the 
Ames Tribune and past president of 
the Iowa Daily Press association, re- 
cently married Mrs. Mable Glenn 
Scott of Emporia, Kan. . 


Joins Opinion-Tribune 


Dick Osterholm is now managing 
editor of the Glenwood Opinion-Trib- 
une. 


Boyd Named Treasurer 


Harry Boyd of the Cedar Rapids 
Gazette has been named treasurer of 


the national congress of editorial 
writers. 


Circulation Jumps 650 


Six hundred and fifty-two sub- 
scribers were added to the circulation 
of the Anamosa Journal and Eureka 
by the circulation drive recently con- 
cluded, editor Tom Powell reports. 


Press Women To Meet 


Iowa Press Women will hold their 
annual meeting next spring on the 
campus of Iowa State college, at 
Ames. Ellen Pennell of the ISC jour- 
nalism department will announce 
plans at a later date. 


Lifetime Subscription 


The Brooklyn Chronicle presented 
a life-time subscription to Mr. and 
Mrs. Earl Kibbee as a prize for wear- 
ing the most ridiculous costumes dur- 
ing Brooklyn’s ridiculous days cele- 
bration. 

The Kibbees were dressed in bath- 
ing suits on a cold day in October. 
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lowa Printing Prices Increase 


Privilege of Leadership 
ls Challenge to Editors 


By George Ver Steeg 
Editor, Pella Chronicle 


(Condensed from a talk Mr. Ver Steeg 
made in Iowa City, Oct. 30 at the fall 
newspaper conference.) 

My topic is “Measuring Up to the 
Editor’s Chair.” You and I have been 
attending, each year, the annual 
meeting of our press association. We 
have observed, some with envy, 
others with satisfaction, the awarding 
of prizes in the categories “general 
excellence,” “best community  serv- 
ice,” “best service to agriculture,” 
“best editorial page” and more. If we 
had observed closely we would have 
noted that all of the winning papers 
had radiant personality — not only 
was the make-up and appearance ex- 
cellent, but the paper had assumed 
community leadership. 

When you find a man or woman 
with radiant personality you will 
find also a person with ideals, a man 
or woman not absorbed in money- 
making, although most always suc- 
cessful; an optimistic person who be- 
lieves he has the mission of lifting 
others through contact, not neces- 
sarily a studied effort, more likely just 
a general rule of conduct, a natural 
assertion of powers God-given or ac- 
quired. Such persons exercise influ- 
ence without apparent effort. Country 


newspapers can have that quality too. 
How shall we get this desirable 
quality or personality? I do not be- 
lieve it can be achieved without an 
editorial column, the spirit that moti- 
vates the column being communicated 
naturally to the news stories and to 
the general make-up. Every country 
newspaper cannot have a first-class 
editorial page. But by reading and by 
observation any newspaperman can 
find things to write about that will 
provoke thought among his readers. 
As the years roll on the people of 
the community acquire a respect for 
the sheet. And that respect is the 
certain something every newspaper 
publisher wants and treasures. It is 
the foundation for satisfaction in the 
country newspaperman’s work. It is 
the spark that fires the sheet. It is the 
something that breeds newspaper 
personality. It is the spark, too, that 
fires all the employees in the shop to 
do their very best to keep the stan- 
dards of the paper high in keeping 
with the kind of leadership expressed 
on the editorial page. It’s contagious. 
Of late years newspapermen have 
become victims of circumstances. 
They have, like everyone about them, 
set for themselves a tempo, a way of 
life not exactly in keeping with the 
calm, deliberative mind necessary for 
(Continued on page 15) 


But Range Is Wide, 
Annual Study Shows 


By Wilbur Peterson 


and Marvin Weisbord 


Prices charged by Iowa newspapers 
for letterheads, envelopes and state- 
ments increased five to ten per cent 
in 1954 over 1953. A wide range of 
prices still prevails, however, accord- 
ing to the ninth annual survey of the 
Bureau of Media Service of the State 
University of Iowa school of jour- 
nalism. 

Slight decreases in average prices 
for letterheads and 6% envelopes ap- 
peared only-on papers in the 3,000- 
5,000 and more-than-5,000 popula- 
tion groups. Keep in mind, though, 
that absolute close correlation is im- 
possible since the same papers do not 
necessarily report each year. 

Most printers claim to use the 
Franklin Printing catalog. Still, fan- 
tastic price ranges on job work and a 
wide range of selling prices prevail. 
For example, supposedly identical 
press work, composition, paper, and 
ink on 500 letterheads bring $4.00 in 
one town and $11.75 in another. This 
compares with last year’s low and 
high of $3.40 and $12.40. This slight 
tendency toward leveling occurs in 
only a few other categories. General- 
ly, while no paper is charging as lit- 
tle for any given job as a year ago, 
many are charging more. The result 
is a thoroughly inconsistent range of 
prices. Indications are that many 
printers would do well to re-examine 
their rates with an eye to profitable 

(Continued on next page) 
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TABLE |: LETTERHEADS, ENVELOPES AND STATEMENTS 
(Figures in parenthesis indicate number of papers reporting) 


A Cc D 1954 1953 1954 1953 
( Under (1,500 to (3,000 to ( Over Average Average Range Range 
1,500 ) 3,000 ) 5,000 ) 5,000 ) All Papers All Papers Low High Low High 
LETTERHEADS 
500 (47)$ 7.55 (19)$ 8.23 (12)$ 8.30 (11)$ 829 (89)$ 7.88 $7.79 $ 4.00 $11.75 $ 3.40 $12.40 
1,000 (47) 10.99 (19) 11.99 (12) 11.88 (11) 11.85 (89) 11.80 11.15 6.50 16.30 5.20 16.35 
Ea. ex. 1,000 (41) 682 (19) 669 (12) 643 (11) 620 (83) 665 6.39 3.00 12.00 3.00 12,00 
NO. 6 3/4 ENVELOPES 
500 (48) 5.94 (19) 638 (12) 647 (11) 678 (90) 621 5.90 4.00 10.00 3.05 8.30 
1,000 (48) 926 (19) 9.88 (12) 986 (11) 10.28 (90) 9.60 9.15 6.00 16.00 5.20 12.85 
Ea. ex. 1,000 (44) 682 (19) 650 (12) 672 (11) 7.26 (86) 6.79 6.30 4.00 13.00 3.25 10.00 
NO. 10 ENVELOPES 
500 (48) 7.17 (19) 7.52 (12) 7.62 (11) 816 (90) 7.42 6.92 5.50 11.50 4.25 9.80 
1,000 (48) 11.48 (19) 12.13 (12) 12.08 (11) 12.95 (90) 11.87 11.35 8.95 19.50 775 1620 
Ea. ex. 1,000 (45) 865 (19) 825 (12) 878 (11) 958 87) 8.70 8.05 5.50 15.00 3.00 12,00 
RULED STATEMENTS 
500 625. (49). 7.00 (12) 742 730 (89) - 671 6.58 3.36 9.50 2.80 10.25 
1,000 (48) 9.19 (19) 10.13 (12) 10.22 (11) 9.90 (90) 9.61 9.45 5.40 13.00 4.50 12.95 
Ea. ex. 1,000 (44) 5.92 (19) 6.04 (11) 5.91 (11) 5.93 (85) 5.95 5.44 3.00 10.50 2.00 9.80 


operation and more consistent pricing. 

It is obvious that where one shop is 
charging $1.00 an hour for a simple 
hand-folding operation and another 
$6.00 an hour for the same operation, 
prices are anything but uniform. To 
cite another random example, the 
shop that gets just $6.50 a thousand 
letterheads is probably losing money 
on an item where the average of 
Franklin catalog users is well over 
$12.00. 

In checking these average figures, 
it would be wise to keep an eye on 
the “high” and “low” columns as well. 
Thus you get a more accurate idea of 
the spread that reduced to each 
average. Few if any shops get exactly 
average prices. ns 

Table I gives you the breakdown 
by population groups on prices char- 
ged for letterheads, statements and 
envelopes. The “high” and “low” fig- 
ures given in Table I are for all papers 
reporting. You will find the “high” 
and “low” figures broken down by 
population groups in Table IV. Table 
II lists the average selling prices per 
hour for various services. Hand-fed 
cylinder presses ranging in size from 
20 x 29 to 39 x 53 were reported. Be- 
cause there were so many different 
sizes, no attempt was made to list 
them individually. Only eight auto- 
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matic cylinder presses were reported 
and all of these were either 12 x 18, 
13 x 20, or 17 x 22. These, too, are 
charted in summary form. 

This year the bureau has attempted 
to give a more accurate and realistic 
picture of the mark-ups on merchan- 
dise items reported by newspapers. 
On some items such as typewriter 
ribbons, bond paper, and mimeo 
paper these markups range all the 
way from 10 to 100 per cent. To re- 
port these as averages seems unfair 
to all concerned. Therefore, Table III 
is broken down according to the 
number of papers reporting each item 
by percentages. Thus you find, for 
example, that in group A, 13 papers 
charge between 40 and 50 per cent 
markup on halftones and zine etch- 
ings. 

Average mark-ups on stock and 
mark-ups on jobs farmed out continue 
almost exactly the same as in former 
years. The average this year on stock 
costing $10.00 was $13.14 as against 
$13.03 in 1953 and $13.26 in 1952. 
In 1951 it was $13.22, showing that 
changes over the last several years 
have been a matter of pennies. 

On farm-outs, this year’s figure 
came to $13.28 on jobs costing 
$10.00. The 1953 figure was $13.04; 
1952 was $13.19. On a job costing 


$100, the average printer got $125.97 
this year as against $126.48 last year 
and $126.79 in 1952. 

This year’s questionnaire was exact- 
ly the same as last year’s so that com- 
parisons between categories at least 
deal with the same items as interpret- 
ed by Iowa printers. All newspapers 
in the state were invited to partici- 
pate. The 90 replies in this year’s sur- 
vey make it the most successful from 
that standpoint in the nine years of 
its existence. 
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TABLE Il: SELLING PRICES PER HOUR 
(Profit and all items of cost are included. Figures in parenthesis indicate number of papers reporting.) 


A B 
( Under (1,500- 
1,500) 3,000 ) 


Linotype (33)$4.40 (12)$ 4.88 
Hand Composition: 

Journeyman (30) 3.87 (10) 4.61 

Two-Thirder (19) 2.84 (10) 3.84 

Apprentice (10) 2.48 ( 4) 4.23 
Platen, hand fed 

10x15 (27) 8.58 (10) 8.04 

12x18 (18) 3.39 (10) 4.24 
Platen, automatic 

10x15 ( 7) 484 ( 4) 4.68 

Cylinder press (all sizes ) 

Hand Fed (14) 5.36 (10) 7.68 

Automatic ('S) £206 ( 
Duplex, Coxotype, Comet( 1) 6.00 ( 1) 10.00 
Cutting (28) 3.13 (10) 3.66 
Stapling (27) 292 (11) 3.24 
Folding 

Hand (32) 2.36 (12) 2.64 

Machine (11) 395: 5) 


D 
(3,000- (Over 
5,000) 5,000) 


(9)$ 5.58 (7)$ 5.35 


(7) 538 (7) 5.04 
(3) 417 (8) 3.97 
(4) 3.68 (3) 3.13 


(6) 4.18 (5) 3.74 
(5) 4.38 (4) 4.81 


(2) 5.10 (4) 4.64 
(7) 4.79 (8) 5.07 


(2) 918 (4) 7.21 
(1) 5.00 

(4) 14.37 (2) 13.50 
(5) 426 (6) 4.52 
(6) 2.92 (5) 3.59 


(4) 3.00 (6) 2.73 
(3) 3.83 (4) 4.95 


Range 


Average All Papers 1954 


1954 1953 
(61)$ 4.78 (56)$ 4.53 


64) 3.67 (48) 4.07 
(35) 3.48 (27) 3.25 
21) 3.11 (17) 2.67 


(48) 3.72 (43) 3.61 
) 3.91 (36) 3.51 


(17) 4.79 (16) 4.39 
(24) 4.74 (28) 4.51 


(30) 6.70 (34) 5.64 
(7) 4.61 (18) 5.47 


( 8) 12.56 ( 6) 12.58 
(49) 3.52 (46) 3.41 
(49) 3.06 (44) 2.85 


(54) 2.51 (43) 2.14 
(23) 4.09 (19) 4.03 


TABLE Ill: MARKUPS ON MERCHANDISE ITEMS 
(Numbers in each column indicate the number of newspapers reporting each item by percentages) 


A 
(Under 1,500) 
10 20 30 40 60 70 
PER CENTS to to to to to to 100 
15 25 35 50 66 80 


Halftones & Zinc Etchings 8 6 513 0 0 0 
Bond Paper 110) 7 
Boxed Bond 2.8. 3 
Packaged Mimeo Paper 2 0 518 0 1 2 
Typewriter Ribbons 7.4: 2 
General Stationery Items 1 1 519 0 O 2 


B 
(1,500 to 3,000) 
10 20 30 40 60 70 
to to to to to to 100 
15 25 35 50 66 80 


4.2.4 0 0,0 
223 


TABLE IV: PRICE RANGES BY POPULATION GROUPS 
(Group A, under 1,500 population; Group B, 1,500 to 3,000; Group 
C, 3,000 to 5,000; Group D, over 5,000) 


QUANTITY 500 
Letterheads 6% Envelopes 
High Low High Low 
Group A $10.50 $ 4.00 $10.00 $ 4.00 


Group B_11.75 5.95 9.70 4.75 
Group C_10.45 6.00 7.60 5.00 
Group D 10.65 5.75 7.75 5.65 

QUANTITY 1000 
Letterheads 6% Envelopes 


High Low High Low 
Group A $16.00 $ 6.50 $16.00 $ 6.00 
Group B_ 16.30 9.15 14.25 7.50 
Group C 13.65 9.50 11.65 8.00 
Group D_—14.05 9.00 12.00 8.55 
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No. 10 Envelopes Statements 
High Low High ow 


Cc 
(3,000 to 5,000) 
10 20 30 40 60 70 
to to to to to to 100 
15 25 35 50 66 80 


—) 
eoccc CO 


1952 Low High 
(27)$ 4.85 $2.20 $ 7.15 


(54) 4.12 1.88 7.15 
(29) 298 1.88 7.15 
(25) 2.17 1.50 7.15 


(50) 3.37 1.88 7.00 
(43) 3.47 2.00 6.00 


(19) 4.22 2.00 7.50 
(26) 4.36 2.00 8.00 


(42) 4.93 
(15) 4.99 


( 6) 13.50 6.00 20.00 
(46) 3.24 1.50 6.00 
(46) 2.74 1.50 5.00 


(41) 2.38 1.00 6.00 
(23) 4.06 3.00 6.00 


D 
( Over 5,000) 
10 20 30 40 60 70 
to to to to to to 100 
15 25 35 50 66 80 


oo 


bo 
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| 
$11.50 $ 5.50 $ 9.00 $ 3.36 Par'ieve 


10.50 5.50 8.75 5.85 
9.55 6.25 9.50 5.00 
9.55 6.75 8.90 5.70 


No. 10 Envelopes Statements 
High Low High Low 

$19.50 $9.00 $12.00 $ 5.40 
18.95 15.85 12.50 7.95 
15.50 10.50 13.00 8.00 
15.50 11.00 11.25 7.95 


Write fo 


SALT 


Designed to make your job easier! 


FRANKLIN PRINTING 


CATALOG 


Complete printing and bindery 
values—plainly indexed. 


r 60-DAY FREE TRIAL! 


PORTE PUBLISHING CO. 


LAKE CITY 6, UTAH 


2 
\ 
0 0 0 


PEELE EEE EEE EEE EEE EEE EEE 


lowa Publisher Editorial 


Hurry and Use New Words 
Before They Lose Punch 


It’s fun to sit on the journalistic 
fence and watch the word-punchers 
round up the stock. One of the best 
vantage, points for this harmless exer- 
cise is abaft the pages of a daily news- 
paper. 

One curious flock of words. was 
driven by right after the primaries. 
The story said the Democrats had 
“scored an overwhelming victory in 
Tuesday’s ‘straw-in-the-wind’ election, 
on the basis of mounting returns,” 
etc. And then it went on: 

“The outcome assumed the ear- 
marks of a virtual landslide for legis- 
lative seats.” 

But if anyone thinks we're going to 
scold about mixing metaphors, he’s 
mistaken. Because there probably 
wasn't a single reader, except for one 
crotchety old professor, who saw any- 
thing incongruous about a landslide 
with earmarks, or a landslide filling 
legislative seats, or any of these ac- 
tivities constituting a straw in the 
wind. 

No one saw anything incongruous 
because the words probably conjured 
up no mental images. Time was when 
an earmark meant some kind of nip 
taken out of an animal’s ear. A land- 
slide was a mass of earth and rock 
roaring down a mountain. And a 
legislative seat would have been a 
swivel chair behind a desk. strewn 
with books and papers. A straw in the 
wind was a shiny bit of yellow rub- 
bish flying through the air. 

But all of these things are mere 
words now. They used to be symbols 
of mental images, bright and vivid. 
But now they have gone dead, like 
most of the other words. 

The language is being built, like a 
coral reef, by the constant accretion 
of live little words, which then die 
and leave their skeletons for the use 
of coming generations. The dictionary 
is full of these solidified remains of 
past bright thoughts. Dextrous once 
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conveyed the idea of a skilled right 
hand, maybe parrying and thrusting. 
It still means skillful, but the hand 
image has disappeared. Sinister was 
left-handed, now simply wrong; 
hence, evil. Hearty conveyed the idea 
of a good heart and all the huskiness 
that came from it. If a less husky man 
ate a hearty meal and got heartburn 
he was throwing etymology into re- 
verse. 


The cowboy took care of cows, not 
primarily of banjos, night singing and 
his shooting irons. The concept has 
grown brighter but it surely has chan- 
ged. Take the polecat, an animal you 
wouldn’t touch with a ten-foot pole. 
He got his name from stealing pullets, 
but who thinks of that now, even by 
way of an old French dictionary? 

So the language is changing and 
changing fast. If you want to use a 
word while it’s still fresh and hot, 
you must hurry and catch it on the 
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wing before it crystallizes and loses 
the pink complexion of youth. But 
you must handle it with gloves or it 
will turn sour and bite the hand that 
feeds you. 


Agee Joins World-Herald 
Sunday Magazine Staff 


Bob Agee, managing editor of the 
Denison Bulletin for the past five 
years, and contributing editor to the 
Denison Review, has accepted a posi- 
tion as traveling reporter, feature 
writer, and photographer for the Sun- 
day magazine department of the 
Omaha World-Herald. 

Walter N. Whitlatch was appointed 
managing editor of the Bulletin, re- 
placing Agee. 


Howard Swift of Register 
Invents Stereo Gadget 


Howard Swift, photographer for 
the Des Moines Register and Tribune, 
has invented and is marketing a gad- 
get to facilitate close-up photography 
of small objects with the stereo 
camera. It also makes possible stereo- 
scopic, three-dimensional _ photog- 
raphy with the single-lens camera, 
whether close up or at normal dis- 
tances. 

The outfit is called the Wizard 3-D 
Close-up Bar. It is made of machined 
aluminum. It has mountings for the 
Stereo Realist, the Revere Stereo and 
all single lens cameras, and scales by 
which to adjust the camera positions 
for distances between the two image 
positions for all closer-than-normal 
situations with the stereo cameras and 
for all pictures with the single lens. 

Swift has demonstrated the device 
at various photographic conventions, 
where it met with good response, and 
it is being mentioned in trade publi- 
cations. The marketing agency is the 
Wizard 3-D Company, 714 Savings 
& Loan building, Des Moines. 


Newsboys Go To Game 


Thirty-seven of the 752 Davenport 
Newspapers, Inc., carrier-salesmen 
were named “outstanding” on News- 
paperboy Day, October 2. They were 
treated to football game tickets and a 
dinner. 
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Panties vs. Brain-Waving 


By Duane Dewel 


President, Iowa Press Association 


Probably there’s no business in the 
world like the newspaper business — 
not even show business, than which 
there is none so as. 

Here’s a business where you start 
leisurely after the paper is out. Then 
as the next press day rolls around you 
gather speed, ram stuff in, puff and 
pant, and make like crazy and the 
presses roll again. 

Then you knock it down and do it 
all over again. 


The Old Goat has felt sorry for the 
boys who pay the newspaper bills by 
using advertising. Their’s must be a 
dull life indeed. They open up in the 
morning to the same old store with 
about the same old (whoops, pardon 
— some danged advertiser is apt to see 
this) cut the word “old” and make it 
“like” merchandise. 

In the grocery a head of lettuce is 
still a head of lettuce and with a bit 
of imagination they may all look like 
the Old Goat. A squash is still a 
squash and the canned soup is still 
canned soup and if you don’t sell it 
today maybe someone with a soup-yen 
will relieve you of the strain tomor- 
row. 

In the men’s stores the shirts are 
still there. The neckties are still gau- 
dy and the style doesn’t change too 
fast. Maybe you're long on shorts 
and short on longies this kind of 
weather. (Which reminds the Old 
Goat his air-conditioned summer 
shorts let in a bit more draft these 
chilly days than the old carcass can 
stand.) So the Old Goat reads up in 
the paper who’s advertising this week 
and busts in to say he just read it in 
the world’s greatest weekly and he’s 
panting for a pair of pants — under 


style. 


% Maybe the boys in the lingerie busi- 
ness have it a bit better, but one of 
the Old Goat’s playmates owns a fe- 
male’s store, and he says it’s no fun 
contemplating empty pink panties. 
After all maybe he has a point there. 


Y Taint so in the newspaper business. 
You never know what's going in the 
old sheet till the chips are down and 
the clock says it’s time to put ’er 
away. 

Aunt Susie may fall down and go 
boom and bust a thing or two. The 
little pig-tailed youngster down the 
street suddenly gets married and 
sports a pair of twins before the Old 
Goat can get his bifocals adjusted to 
the idea she was pigtailed ten years 
ago. 

Some joker may tie in a race with 
a train, or a couple of inebriated gents 
may try to out-buck each other with 
their chariots on the highways. 

The local chapter of the Whotsis? 
may raise heck because someone put 
a beer ad in the sheet. The local dis- 
tributor for the drink that cheers may 
come in and give you particular hell 
because he couldn’t find his ad in the 
danged sheet. 


Then there are those little gremlins 
in the back shop that change letters 
in words so that what you wrote as 
“Nurse’s Purse Looted at Hospital” 
comes out proudly in the headlines as 
“Nurse’s Pure Looted in Hospital.” 
You can look forward to an interesting 
half hour with the nurse as she ad- 
vises her pure is still with her. 

The Advance’s wonder headline 
was written “So-and-So Married in 
Church Ceremony” and the gremlin 
made it read “So-and-So Married in 
Church Cemetery.” The bride on 
her return from the honeymoon 
promptly advised the Old Goat point- 
edly that her husband was not a dead 
one. The Old Goat was mighty 
tempted for a wisecrack, but she was 
as mad as she could get anyway. 


WAll this was brought on by a journ- 
alism student at the workshop at the 
university in October asking the Old 
Goat for a sales talk on the country 
weekly. 

About all the Old Goat could do 
was to say that in this racket you nev- 
er get old. You don’t dare. You have 
to be nimble to get out of the way. 
You have to be on the ball all the time 
to find out what’s going on. 
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You have to have a new product 
this week or people will say there’s 
nothing in the pup-trainer except the 
same old stuff. You build a beautiful 
paper, and then you knock it down 
and start all over again. 

You are so busy being the town’s 
conscience that you haven’t much 
time to get your own hellraising in 
till some day you wake up and it’s no 
fun any more anyway. 


WThen someone comes in to buy ten 
papers to send to relatives; an old 
lady comes in and breaks down telling 
you thanks for the nice obituary; the 
pig-tailed little girl calls you from the 
hospital with “I had twins you Old 
Goat,” knowing that you'll help her 
celebrate and tell the world; and the 
husband of the girl wed in the “ceme- 
tery” comes in and buys ten more pa- 
pers to spread the joke to all the rela- 
tives. 


WSure it’s a pup-trainer and a garb- 
age wrapper. Sure you build it up and 
knock it down. But first it’s read — 
and the clippings, big and small, go 
into the family Bible, to the boy in 
service, into the bride’s book. 

Let the merchant fold the empty 
pink panties; the grocer stack the 
soup, the lawyer dust off his books, 
and the doc carve up the old car- 
cass. 

The Old Goat deals with the great- 
est of God’s handiwork — making the 
brain-waves wave. It scares hell out 
of him sometimes. 


YWhat would you have told that 
student? 

The Old Goat just asked him who 
clipped a TV show or a radio 
script.Zt 


Centennial Editions 


Harrison and Greene county cen- 
tennial editions have been published 
by the Logan Herald-Observer and 
the Jefferson Bee. 

The Harrison county edition, print- 
ed in the shops of the Logan Herald- 
Observer and the Woodbine Twiner, 
consists of eight six-page sections. 
Extra copies sell for 30c. 

The Jefferson Bee’s centennial edi- 
tion is 88 pages long, profusely illus- 
trated as is the Herald-Observer. 
Extra copies of this edition sell for 
$1.00. 
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Key Speeches Varied 


Fall Newspaper Conference 


Offers Wide Bill of Fare 


Editors and publishers attending 
the fall newspaper conference at SUI 
were offered a wide bill of fare dur- 
ing the two day session. 

The key speeches ranged in sub- 
ject matter from “Establishing a 
Newspaper in Japan” to “The News- 
papers’ Role in Greater Traffic Safe- 
ty.” Socially, the event was climaxed 
by the Iowa-Wisconsin game Satur- 
day afternoon, Oct. 30, but earlier 
delegates gathered informally for 
lunch, attended a dinner, and visited 
during coffee breaks in the lounge of 
the new communications center. 

Duane Dewel, editor of the Algona 
Advance and president of the Iowa 
Press association, opened the Friday 
afternoon program. Leslie G. Moeller 
welcomed the editors and_ talked 
briefly on what they could do to en- 
courage greater student interest in 
community journalism. The results of 
a survey taken of new journalism stu- 
dents and transfers at SUI show that 
only six out of 77 want to work in a 
town of less than 5,000 population, 
he said. Of these only three chose 
community journalism as their field of 
greatest interest. 

Professor Moeller suggested that a 
positive approach to recruiting would 
be of benefit in changing this all-too- 
common attitude. “More emphasis on 
the pleasures and opportunities in the 
field and less on long hours might 
prove helpful,” he said. 

The problems of setting up an 
English language newspaper in Japan 
were described by Charles Houdek, 
editor of the Rockford Register. 

While in an army public informa- 
tion office at Camp Kokura, Japan, 
Houdek had the experience of setting 
up a newspaper on $200 capital. 

“Only four of our nine Japanese 
printers knew any English at all,” 
Houdek related, “and only one of 
them could really qualify as inter- 
preter.” 

“We made him foreman.” 

The Arms of Camp Kokura was 


8 


printed on yellow Japanese paper. 
Nine on eleven hand-set type and a 
four-column tabloid format was used. 
Houdek explained that his office was 
allowed $5 a week for engraving, but 
since the average cost of a_ two- 
column cut was 50 cents, they made 
out very well. 

Houdek’s printers mixed their ink 
in the shop, and ran the paper off 
two pages at a time. His relations 
with the Japanese press were cordial, 
Houdek said. 

He was editor of the Camp Kokura 
Arms from Jan. 31, 1952, until De- 
cember of that year. 

A panel on the best ways to pro- 
mote your newspaper featured M. L. 
Crabbe, of the Eagle Grove Eagle, 
Elmer E. Taylor, Jr., of the Traer 
Star-Clipper, and James W. McCut- 
cheon, of the Mount Vernon Hawk- 
eye-Record. 

Promotions, and advertising pro- 
motions in particular, were the subject 
of Crabbe’s talk in which he sketched 
several promotions successfully used 
at the Eagle. 

A football page sponsored by ads 
has worked very successfully, Crabbe 
said. In his version $25 is offered for 
picking the winning teams from 
twelve ads. As an extra boost to the 
merchant, Crabbe stated that it was 
an Eagle practice to turn the prize 
money over to the merchants for dis- 
tribution. Merchants also give away 
the free entry blanks. 

A promotional idea that has worked 
well for the Eagle is to award a red 
necktie to persons who turn in ex- 
clusive official stories. The red neck- 
tie owners are like an exclusive club, 
Crabbe commented. 

Among other promotions he men- 
tioned is a pictorial feature which 
aroused great interest in Eagle Grove. 
Pictures of local men with their backs 
turned to the camera were printed. 
All were wearing straw hats. The idea 
was to identify all of them and win a 
straw hat. 


A booklet printed by the Eagle in 
1941 featured a new press. Other 
such promotions may be undertaken 
as new equipment is added, he said. 


SUBSCRIPTION RATES 


“Circulation is too cheap,” Elmer 
Taylor said. “The price of paper has 
jumped two and a half times, the 
price of metal four times — and we 
still charge pre-war rates for sub- 
scriptions.” 

One of the leaders in raising the 
subscription price of Iowa weeklies, 
Taylor now advocates a $5 rate. 

After questions from the audience, 
Mr. Taylor explained that the way he 
handled it was to make an announce- 
ment of the planned rate hike well in 
advance and give subscribers a 
chance to pay a year ahead. There 
was no loss in circulation, he said. 
The Star-Clipper has even made a 
modest gain. 

A complete and accurate farm map 
of the county is used by Mr. Taylor 
to pinpoint subscribers. He can use 
the map to interest and persuade ad- 
vertisers, or for any planned promo- 
tion. 

Two other plans Mr. Taylor advo- 
cated were the use of correspondents 
as subscription agents, and the pre- 
sentation of gift items with sub- 
scriptions. 

“The ideal gift would be something 
printed in the shop that was available 
no place else. A local history for 
example,” he said. 

James McCutcheon of the Mount 
Vernon Hawkeye-Record, the third 
panel member, spoke on promoting 
job printing. His four-point recom- 
mendations consisted of  self-adver- 
tising, the use of a file of customers, 
compilation of a file of good samples, 
and creative thinking in connection 
with job work. 

The Friday afternoon session also 
included a speech by Robert Melvold 
of the Maquoketa Community Press 
on “How To Publish A Centennial 
Edition,” a skit by SUI Journalism 
students, “Do’s And Don’ts On The 
Telephone,” and a short film depict- 
ing the operations of a small British 
weekly paper. 

The conference dinner was held in 
the River room of the Iowa Memorial 
Union Friday night. Toastmaster was 
Prof. Walter Steigleman. The princi- 
pal address was made by W. A. 
Blake, director of community rela- 
tions, Inland Steel company. 
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Dr. Paul Brechler, director of ath- 


letics at SUI, 
assembly. 


also addressed the 


URGES SPEED LIMIT 


Following the dedication of a 
Washington hand press in the typo- 
graphic laboratory at the Communica- 
tions Center Saturday morning, John 
Burrows, editor of the Belle Plaine 
Union, spoke on the newspapers’ role 
in greater traffic safety, recommend- 
ing that Iowa adopt a highway speed 
limit to cut down traffic fatalities. 

Publisher Burrows, who attended 
President Eisenhower’s White House 
conference on highway safety last 
February, also suggested that auto 
manufacturers would help safety pro- 
grams if they devoted more effort to 
research in safety engineering instead 
of emphasizing color, style and power. 

Burrows has served as _ county 
coroner of Benton county since 1929 
and he stated that there have been 
approximately 300 fatalities in that 
time. While emphasizing courtesy of 
the road and calling for an expanded 
highway patrol, Burrows pointed out 
that the press can perform a valuable 
service by calling attention to danger 
points. 

“The press can contribute im- 
measurably to a safety campaign,” he 
said, “by pointing out the most fre- 
quent accident causes and by edit- 
orially pushing safety measures such 
as better highway regulations and 
speed limits.” 

Other talks during the morning 
were made by Duane Dewel, James 
Jordan, director of university rela- 
tions, and George Ver Steeg, editor 
of the Pella Chronicle. 

Dewel, in “an official word from 
IPA” called for sworn circulation 
statements and change of rate cards. 

Jordan welcomed the editors to 
the university on behalf of President 
Hancher, and spoke of the problems 
of university public relations. 

“The complaints and protests 
lodged with a university come from 
interest segments,” he said. “Yet this 
pull and tug is beneficial in that it 
tests theories and ideas by the meas- 
ure of public opinion.” 

Mr. Ver Steeg’s talk was the last 
item on the agenda. He spoke on 
“Measuring Up To The Editor’s 
Chair.” 


Lloyd McCutcheon, vice-president 
of the Iowa Press association, presided 
during the Saturday morning session. 


Editors Exchange 
Coats, Hats, Ideas 


Two of the editors attending the 
fall newspaper conference not only 
exchanged ideas, but swapped hats 
and coats as well. 

Monday morning following the 
conference weekend, two post cards 
arrived for Prof. Wilbur Peterson, SUI 
conference director. 

John M. Henry of the Des Moines 
Register wrote: “Wilbur, I didn’t get 
to hear all of your conference _pro- 
gram for reasons I explained to you. 
But if my sampling was scientific, 
you had an excellent week-end of 
help for the publishers. I wish I could 
have participated to a greater extent.” 

Getting down to business he added, 
“Someone of the publishers traded 
hats and overcoats with me. If you 
hear of any of them with a hat and 
coat a little too small send them my 
way, will you?” 

The other card which arrived the 


same morning said: “Wilbur: I picked 
up wrong tweed coat and hat and 
didn’t discover it until I reached 
home. We stopped at my home a 
moment to pick up blanket for home- 
coming game at Central college. Wife 
looked at me and said: Huh, you look 
funny — like Napoleon. How did your 
coat get so long—almost shoe top 
length. Found gloves in pocket — not 
mine. No clews in either coat or hat 
to identify owner. We must have 
swapped. Coat bought at Frankels — 
mine at Foreman & Clark, both Des 
Moines. Hat I have a Stetson. Hey — 
I’m satisfied —can have the coat 
shortened. But what about high- 
pockets who has mine? 
Signed, “George Ver Steeg.” 


New Olin Correspondent 


Mrs. Ada Seeger has been named 
Olin correspondent for the Anamosa 
Journal and Eureka by editor Tom 
Powell. 


chine’ time on the job. 


casting and feed press. 


School of Journalism 


What You May Expect 


In Back Shop Help 
From lowa City 


A trained beginner capable of setting 12 to 18 inches of type per 
hour the first week with a background which has emphasized clean 
proofs, proper word division, and careful following of copy. Speed 
should increase rather rapidly, depending upon the amount of ma- 


A trainee who has been given “country shop” training. He will be 
able to set and lock up simple jobs, help with ads and makeup, do 


Enrollments are now being taken for Spring, 1955. Only 15 trainees 
will be accepted and four applications are already on file, leaving 11 
vacancies in the February class. Contact interested people in your 
community and have them write for details about the linotype course. 


For full information, contact. . . 


Newspaper Production Laboratory 


lowa City, lowa 
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Doxsee Ends Control 


Sells Monticello Express 


To Independence Group 


The 89-year-old Monticello Ex- 
press is now operating under new 
ownership. 

On Nov. 1 Wilbur Doxsee relin- 
quished control of the paper, which 
had been in his family since 1883. 
New owners include H. M. Jones, 
advertising and business manager of 
the Independence Newspapers who 
was named general manager of the 
Monticello operation; Reeves Hall, 
editor of the Independence papers; 
Earl Hall, managing editor of the 
Mason City Globe-Gazette; and Leon 
Barnes, Northwood publisher. 

Assisting Jones is Fred Tunks, 
former news editor of the Independ- 


FRED TUNKS 


ence Newspapers. He is now news 
editor at Monticello. 

The Monticello Express, establish- 
ed as a pioneer weekly newspaper on 
July 10, 1865, has been published 
continuously since then and is the 
only one of several Monticello papers 
to have survived the years. In 1883 it 
was purchased by J. W. Doxsee who 
continued in active management of 
the paper until 1939. The late Charles 
A. Doxsee, having been in partnership 
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with his father, succeeded him and 
made many improvements in the Ex- 
press during his 29 years on the 


H. M. JONES 


paper. In 1947 he was named master 
editor-publisher by the Iowa Press 
association; he died in 1948 and was 
succeeded by the third generation, 
W. K. Doxsee. 

In announcing the sale of the Ex- 
press, Doxsee said that plans for him 
and his family are as yet indefinite. 
Tentatively, they call for moving to 
Minnesota or Wisconsin and estab. 
lishing a less strenuous commercial 
printing business. That move will not 
be made until after the first of the 
year. 


24 AWARDS RECEIVED 


During the time Mr. Jones was 
associated with the Independence 
Newspapers, the publications _ re- 
ceived 24 state and national awards 
for excellence. 

Mr. Jones, 36, has been business 
manager of the Independence Bulle- 
tin-Journal and Conservative since 
September, 1946, and is secretary- 
treasurer of the Bulletin-Journal Print- 
ing Corp., publisher of that news- 


paper. 


Since July of 1953 Fred Tunks has 
served as news editor, photographer 
and advertising salesman for the Bul- 
letin-Journal and Conservative. He 
came to Independence from Iowa 
State college where he was active on 
college publications. 

M. E. Messersmith, 30, of Monti- 
cello is now advertising manager of 
the Independence Papers succeeding 
Mr. Jones. 


Sigourney News Sold 


The Keokuk County News of Sig- 
ourney has been bought from Mrs. H. 
E. Perdue, publisher, by L. M. Turn- 
bull, who took possession Nov. 1. 

Mr. Turnbull is a former publisher 
of the Davenport Democrat, who in 
recent years has been owner and pub- 
lisher of the Fairbury, Neb., Daily 
News. He sold this paper last Feb- 
ruary. 

Mrs. Perdue has published the Sig- 
ourney paper since the death of her 
husband a year ago. 

Mr. Turnbull started newspaper 
work as a carrier salesman when he 
was eight years old, subsequently be- 
coming printer, reporter, advertising 
manager, business manager and pub- 
lisher. Most of his time was spent 
with the Davenport newspapers. 


Christofferson Buys 


Wayne Christofferson, formerly 
with papers at Humboldt and Coon 
Rapids, is the new owner of the Ren- 
wick Times. 

Keith Hall, who suspended publica- 
tion of the Times, is now in a civil 
service position at Lifkin, Texas. 


Abbott Dies At 86 


F. M. Abbott, 86, publisher of the 
Osceola Sentinel prior to his retire- 
ment in 1929, died Sept. 25. A neph- 
ew, Frank L. Abbott, is a partner in 
the Osceola newspapers. 


Moone Dies Suddenly 


Veteran editorial writer of the 
Sioux City Journal Tribune Edgar 
Moone died suddenly of a heart at- 
tack at the age of 71. Moone joined 
the staff in 1920 as a reporter. 
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Lensmen Win Prizes 
In AP Contest 


The $50 sweepstakes prize in the 
annual Iowa Associated Press news- 
photo contest held in late October 
was won by a photograph of the in- 
terior of a wrecked car. Jack Kennedy 
of the Council Bluffs Nonpareil was 
the photographer. 

Kennedy also won first and second 
prizes in the spot news division and 
third place in the feature division. 

Hanging from the upholstery above 
the windshield of the wrecked car in 
Kennedy’s sweepstakes photo is a felt 
streamer, a souvenir of a carnival or 
fair, which reads “Out for a Good 
Time.” That's the title the photograph 
bears. 

His photograph “Hail” placed sec- 
ond in spot news. The picture of a 
penned dog titled “Freedom’s End” 
was the feature division third place 
winner. 

First prize in the feature classifica- 
tion was awarded to Jervas Baldwin, 
Register and Tribune photographer, 
for a sequence study of President 
Eisenhower and former President 
Hoover. It is entitled “Fair Weather 
— for Fishermen.” 


Another Register. and Tribune 


SMILEY BURNETTE, cowboy comedian here considering the merits of the two 


L. DALE AHERN, general manager of the Decorah Newspapers, is being con- 
gratulated by Bill Walker, exalted ruler of the Decorah Elks lodge, following the 
presentation of a meritcrious community service certificate to Mr. Ahern (left). 
Tribute was paid to the newspaper man for the “difficult role” he plays in the 
community, and for his efforts to keep the public well informed. The presenta- 
tion was part of the Decorah Elks’ observation of National Newspaper Week. 


Other winners were: 

Spot news: 3—“Tired Guardsmen,” 
by Herb Schwartz, Register and Trib- 
une; 4—Tie between “Ike” by Don 
Muhm, Marshalltown Times-Republi- 
can, and “Marines” by Don Ultang, 
Register and Tribune. 

Feature: 2—“Our Father,” by How- 
ard Swift, Register and Tribune; 4— 
“I Believe,” by Ray McCarty, Spencer 
Daily Reporter. 

Sports: 2—“And I Could Be Baby 
Sitting,” by Ron Bliesener, Burlington 
Hawk-Eye Gazette; 3—“Flirting With 
Death,” by John Mclvor, Cedar Ra- 
pids Gazette; 4—Tie between “Fair 
Pacers,” by Bob Beasley, |Dubuque 
Telegraph-Herald, and “Airborne 
Sub” by Bob Mclvor. 


photographer, Jack Brinton, won first 
prize in the sports division, for a pic- 
ture of a falling water skier, minus 
one ski, entitled “Heading for a Spill.” 


Bell Gets New Nameplate 


A new sans-serif nameplate has re- 
placed the ornate front page heading 
formerly used by the O’Brien County 
Bell. 


Echo Begins 64th Year 


Maquoketa weeklies, finally told Walter E. Allen, manager of the theater where 
he was playing, that he would “just have to take them both.” A fine example of 
newspaper self-promotion, the photo appeared in the Jackson Sentinel. 

Photo by Ed Grady 
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The Earlham Echo began its 64th 
year of publication, 20 years with 
Les Goeldner as publisher, Cct. 1. 
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MICHAEL PATTERSON, 12-year-old 
son of Dr. and Mrs. H. M. Patterson 
of Mediapolis, was among the boys 
honored on National Newspaper Car- 
rier Boys Day by the Burlington 
Hawk-Eye Gazette. Michael was a 
guest of the Hawk-Eye Gazette man- 
agement at a dinner at Hotel Burling- 
ton and was taken on a tour of the 
newspaper plant. A seventh grader at 
Mediapolis consolidated school, Mike 
has been a carrier boy two years. 

(Hawk-Eye Gazette Photo) 


Promoted On Register 


David Kruidenier, Jr., has been 
elected vice-president of the Des 
Moines Register and Tribune com- 
pany in charge of promotion and re- 
search. Formerly with the Minne- 
apolis Star and Tribune, he joined the 
Register and Tribune company a lit- 
tle over two years ago as assistant 
business manager. Last year he was 
elected a member of the board of 
directors of the Register and Trib- 
une company and of the Cowles 
Broadcasting company. Bert Stolpe is 
manager of the promotion department 
and Henry Kroeger directs the re- 
search department. 

Jack H. Dyer, for the last four and 
a half years with the Davenport news- 


papers, has joined the sales staff of . 


the general advertising department of 
the Register and Tribune. 


Mauck Elected Chairman 


Harry Mauck Jr., of the Council 
Bluffs Nonpareil has been elected 
chairman of the Iowa Associated 
Press managing editors, succeeding 
Walt Russell of Muscatine. 


Reid Undergoes Operation 
Dudley A. Reid, 82-year-old pub- 
lisher of the West Des Moines Ex- 


press, has undergone an operation for 
the removal of cataracts. 


Mayer, Clark Change Jobs 


Jim Mayer, 24, SUI graduate, is 
now news editor of the Marengo 
Pioneer-Republican. Herb Clark has 
moved to a similar spot with the Tip- 
ton Conservative. 


George Changes Position 


Jim George, formerly with the 
Grinnell Herald-Register, has joined 
the staff of the Montezuma Republi- 
can. 


Join Tribune Staff 


Win Watson, 2 Coe graduate, and 
Stewart Hass, formerly with the De- 
Puy trade publications, have joined 
the Ames Tribune staff. 
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Editor Ends Vacation 

Mrs. Frank Todd, editor of the 
Merrill Record, is back on the job 
after vacationing in Detroit for sev- 
eral weeks. 


Celebrate 50th Year 


Mr. and Mrs. William Crosier and 
Mr. and Mrs. Morse Crosier cele- 
brated fifty years of family owner- 
ship of the Coggon \lonitor Oct. 1. 


News Holds Open House 

Publisher and Mrs. William Gibbs 
of the Everly News held open house 
recently following the remodeling of 
their plant. 


Join Waverly Staff 


Two new members have been add- 
ed to the staff of the Bremer County 
Independent and Democrat. 

Mrs. Verva Ahart, formerly with 
the advertising department of the 
Charles City Daily Press is a new ad- 
vertising staff member. 

Miss Gladys Skelley, an SUI grad- 
uate, has joined the editorial staff. 
She has previously been a writer for 
daily Iowa newspapers, home editor 
of the Prairie Farmer Magazine, asso- 
ciate editor of the Iowa Bureau Farm- 
er, and active in radio and television 
as conductor of homemaking pro- 
grams. 


Lee Loomis Honored 


Lee Loomis of the Mason City 
Globe-Gazette was honored by his 
associates Sept. 28 on the occasion of 


his 70th birthday. 


Paul Olson Dies 

Paul A. Olson, 81, editor and pub- 
lisher of the Story City Herald, died 
Nov. 15 at the Story City hospital fol- 
lowing a heart attack. 


ELVERT COOK, formerly employed 
by the Audubon Newspapers, is now 
advertising salesman for the Denison 
Newspapers. A native Iowan, Cook at- 
tended Knox college at Galesburg, 
Ill. He has been in the advertising 
business 35 years. 
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lowas Newspaper Week 


Observance Is Varied 


Observance of National Newspaper 
Week by Iowa weeklies ranged from 
extensive and thorough exploration of 
possibilities to the use of a few car- 
toons and canned editorials, an ex- 
amination of exchanges indicates. Al- 
most every paper, however, paid at 
least token tribute to the occasion. 

Some editors held open house, pro- 
vided entertainment, gave away sou- 
venirs, devoted columns and editorials 
and pictures to the promotion of their 
newspapers and the American press. 
Others made use of National News- 
paper Week cartoons, and reprinted 
such items as distributed editorials, 
the journalists’ creed, and Grove Pat- 
terson’s and Bristow Adams’ articles 
on the country paper. 

One of the most unusual observ- 
ances was made by the Eddyville 
Tribune. Publisher Frank Brown ran 
a banner head proclaiming “State 
Auditor Akers’ Authoritative Opin- 
ion” over a blank column. An inside 
editorial explained that the blank 
space on page 1 showed how effective 
the entire newspaper would be in a 
country with censored news. 

At the Grinnell Herald-Register, 
more than 2,000 persons observed 
National Newspaper Week. Six free 
showings of the movie, It Happens 
Every Thursday, sponsored by the 
paper, drew about 2,000 persons. 
Three hundred attended the open 
house at the Herald-Register plant 
and were shown the job shop and 
paper in production. Souvenir letter 
openers were given to all plant vis- 
itors. 

A front-page four-column picture 
in the Oct. 5 issue of the Osceola 
Tribune shows crowds of children 
around pressman George Thompson 
and the Osceola Newspapers press. 
An estimated 1,500 persons made the 
tour there, the paper states. 

USED HOUSE ADS 

Among those papers which chose 
to tell the newspaper week story and 
the story of their own papers with 
house ads were the Harlan News- 
Advertiser, the North English Record, 


the Jefferson Herald, and the Boyden 
Reporter. 

The News-Advertiser featured the 
importance of the newspaper to the 
community and its place in promoting 
the county. The Jefferson Herald ad 
was a reproduction of the journalists’ 
creed circled with individual em- 
ployee signature cuts. Both the Red 
Oak Express and the North English 
Record traced the production process 
with pictures. 

At the Record, getting out the 
newspaper is a family affair. Carl and 
Bertilla Hogendorn and seven of their 
eight children are shown turning a 
news report into print. 

The Express double page spread 
emphasized newspaper machinery, 
the Record, the process of getting out 
a paper from gathering news to dis- 
tributing the finished product. Two 
closely cropped pictures placed ver- 
tically on a full page made up the 
Reporter ad. 

Among those papers carrying col- 
umns devoted to National Newspaper 
Week were the Grinnell Herald-Reg- 
ister, the Redfield Review, the Anita 
Tribune, the Dunlap Reporter, the 
Waukon Democrat, the Pierson Pro- 
gress, and the Morning Sun News- 
Herald. 

Although most of the columns were 
devoted to the serious aspects of the 
business — advertising, errors, service 
to the community—at least one 
writer used a humorous approach. 
Noting that 44 events are observed 
by days, weeks or months, “Morning 
Sunbeams” had this to say: 

“We are not asking our readers to 
spend the whole week worrying about 
this or any other paper. Just because 
we are dying by inches (column inch- 
es, that is) in getting out this little 
sheet is no reason why the citizens of 
this hamlet should spend several days 
in organizing parades and beating the 
drum for the newspaper game. If the 
reader of this paper will merely pause 
for 10 seconds of silence while he 
gazes steadfasily at the label on his 
paper, we will be satisfied. We will 
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be more than satisfied, we will be 
tremendously pleased, if after this 
brief ceremony said reader will assure 
himself that the date on that label 
shows his subscription is paid in full.” 

Editorials devoted to newspapering 
were run by many papers during the 
week October 1-8. The Anita Trib- 
une editorial was concerned with 
“what happens when newspapers stop 
coming out.” The Fayette County 
Union editorial was on fairness in the 
press. The Knoxville Express boosted 
newspaper advertising in its editorial 
as did the Madrid Register-News. The 
Davis County Republican emphasized 
the newspaper's place as a_ public 
forum, the Rockwell City Advocate 
presented statistics showing the fin- 
ancial value of the Advocate to Rock- 
well City, and the Waverly Democrat 
discussed the relationship between 
religion and freedom of the press. 

Picture stories explaining the pro- 
cess of putting out a paper were used 
by the Boone News Republican, the 
Waverly Newspapers and the Pella 
Chronicle. 


SCAN-A-GRAVINGS 


boost circulation 


Every department of your paper be- 
comes a circulation builder when the 
stories are illustrated with photo- 
graphs of local people and events. 
Sports, local news, feature and hu- 
man interest stories take on new life 
and excitement. 

There is no limit to your use of pic- 
tures when you use the Scan-a-graver 
to peas sharp, easy-to-use plastic 
halftones right in your own plant. 
Cost is amazingly low. For complete 
details write Fairchild Camera & In- 
strument Corp., Robbins Lane, Syos- 
set, L. L, N. Y., Dept. 100-76. 
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Short Course in May 


Joseph Costa Will Speak 
At Photography Banquet 


Banquet speaker at the news 
photography short course and conven- 
tion of the Iowa Press Photographers 
association at Iowa City in May will 
be Joseph Costa of King Features, 
New York, one of the top-flight news 
photographers of the country. 

Short course sessions will start Fri- 
day evening, May 6, and continue un- 
til Sunday afternoon, May 8. The 
banquet will be Saturday evening, 
May 7. 

This will be the eighth news 
photography short course at the State 
University of Iowa, sponsored by the 
school of journalism. Former sessions 
were held in 1938, 1939, 1940, 1941, 
1952, 1953 and 1954. 

A feature this year will be installa- 
tion of the Iowa Press Photographers 
association as a chapter of the Na- 
tional Press Photographers associa- 
tion. Affiliation was voted by the 
Iowa association at a meeting in Des 
Moines in September. Arthur N. 
Hough of the Storm Lake Register 
and Pilot-Tribune is president of the 
state association. 

Costa is chairman of the board of 
the national organization and active 
in its educational and technical com- 
mittee. 

Sessions of the May meeting will 
be held in the Communications Cen- 
ter, home of the State University of 
Iowa school of journalism. Displayed 
in the corridors will be the current 
traveling exhibit of the National Press 
Photographers association. Also on 
display will be pictures entered in 
photographic contests at the May con- 
vention. 

The annual beauty contest of the 
Iowa Press Photographers association 
will be held on the lawn of the Cen- 
ter for Continuation Study Saturday 
afternoon. E. L. Musser of the Mason 
City Globe-Gazette is chairman for 
the beauty contest. 

George Black, photographer for 
the university information service, is 
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chairman of the banquet committee. 
Sessions of the short course will be 
open to all persons interested in 


photography. 


Shelstad Sells 
DeWitt Paper 


Sale of the DeWitt Observer to a 
Maquoketa partnership effective Nov. 
1 was announced by Martin Shelstad, 
publisher of the Observer for the last 
17 years. 

The new owners are Robert Par- 
rott, advertising manager of the Ma- 
quoketa Newspapers for the past 
three years, George Elwood, adver- 
tising salesman in Maquoketa since 
his release from the army two years 
ago, and Mr. and Mrs. Robert T. 
Melvold, owners of the Maquoketa 
Newspapers. Parrott is now editor of 
the Observer and Elwood is adver- 
tising manager. 

Parrott, a graduate of Cornell col- 
lege, Mt. Vernon, came to the Ma- 
quoketa Community Press in 1951 
after having spent a previous summer 
between school terms there. As ad- 
vertising manager for the Maquoketa 
Newspapers he produced the housing 
editions which received the first 
place advertising award for 1953 at 
the annual convention of the Iowa 
Press association in Des Moines. He 
was also in charge of the production, 
advertising and layout of the Jackson 
Sentinel’s 1954, 180-page centennial 
edition. 

Ed Grady will continue as news 
editor of Maquoketa Newspapers, 
Charles O. Reynolds as foreman and 
Morris Roberts as superintendent of 
the commercial printing department. 

Mr. Shelstad is retiring from news- 
paper work. 


Former Agency Man 
Joins Staff of SUI 


Journalism School 


Max Wales, who for the past six 
years owned and operated the Wales 
Advertising Agency, Topeka, Kan., 
has been appointed to the advertising 
faculty of the State University of 
Iowa school of journalism and the de- 
partment of marketing of the college 
of commerce with the rank of in- 
structor. 

Wales’ experience also includes 


positions as promotion manager of de- 
> 


partment stores and sales analyst for 
the Amos Parrish company of New 
York. 

Prior to his service in World War 
II, Wales worked for the Boston 
American as news reporter. He re- 
ceived his A.B. degree from Wash- 
burn college in 1933 and has spent a 
year in the graduate school of arts 
and sciences at Harvard university. 
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Challenges Editors 


To Be Leaders 
(Continued from page 3) 


editorial writing. It's hurry, sell, print, 
enlarge, expand — get tne job done 
that 1s pressing and slough ott some 
ot the things tnat take time and study. 


EDITORIAL PAGE DROPPED 


First thing to be dropped in those 
circumstances is the editorial column 
or page. Nearly always this is done 
witn the mental reservation to resume 
tne editorial column at the earliest 
possibie moment. This becomes in- 
creasingly ditticult as the weeks, the 
months and the years roll by and the 
publisher pushes resumption of com- 
munity leadership tarther into the tu- 
ture. Eventually ne comes to the con- 
clusion that, because of a bulging 
purse and no reaction from his read- 
ers, his policy is right, that his news- 
Paper is doing the job, that he has no 
obligation to the community other 
than the purveying of news and the 
selling of goods tor his advertisers. 

The end result is a paper without 
personality, a sheet welcomed into 
nomes tor the news it carries but stim- 
ulating no thought in those homes; 
making no contribution to the wel- 
fare ot the community; exercising no 
influence for unity, for tolerance, for 
good, for uplift—a newspaper that 
has surrendered its most precious pos- 
session. 


Some publishers and editors have 


taken to running the canned editorials - 


that flood every desk week after 
week. One of these has been coming 
to my desk for ten years and I have 
never, as yet, found inspiration in it. 

Then there is another substitute — 
the political column. Any such col- 
umn must be written with the tongue 
in the cheek —the writer will warp 
the truth for advantage. And, in his 
blather, he will have some things that 
are insulting to readers of opposite 
political faith. Publication of the guff 
will alienate friends much faster than 
they can be made. 

The third substitute, now widely 
adopted, is the column. The column 
has value —there’s no doubt of that. 
It is a proper place for observations 
not of editorial stature, a fine place 
for humorous quips, a place for com- 
pliments to deserving people, a pot- 
pourri if you please, an outlet partic- 


ularly for wit, and, occasionally, a 
vehicle tor community service. So far 
it has not displaced the editorial col- 
umn or page —rather it has been a 
tine companion to such a page. Cer- 
tainly it is much better than no com- 
ment at all. Columns do have their 
place and it is possible that they may 
do the community service job; that 
depends upon the writer. 

rractical benefits to the newspaper 
from a sincere effort at community 
leadership through the editorial page 
are more reader interest, high and 
constant circulation, strong support 
from readers and business men and 
loyalty to both newspaper and town. 
A newspaper must be a sound busi- 
ness enterprise, and it will be pros- 
perous and sound in proportion to 
the depths to which its roots go in the 
community and the genuine interest 
it has and expresses in the general 
welfare. 

There is another aspect. Have you 
ever thought about the editorial page 
as our children and grandchildren 
and all that follow may see it? The 
news stories will be interesting, but, 
with present day trends, what was 
expressed in the editorial column will 
give the investigator a real insight in- 
to our age. 


WAYS TO GET IDEAS 


But I hear some of you say: “If I 
had the time I would have a column; 
but editorials . . . why I haven't the 
time, the talent nor the inclination to 
write them. Where shall I get my 
ideas?” Maybe I can help. I have 
some sources of ideas that are avail- 
able to every one of you. First I keep 
a watchful eye on every movement in 
town and I commend those that are 
worthy, ignore those of no conse- 
quence and condemn those that are 
unworthy. Second, ideas are precious 
and I scan every bit of writing that 
comes to my desk and home — I read 
newspapers and magazines: the 
Christian Science Monitor for a world 
outlook, unbiased; the Des Moines 
Register for state and local news; 
Time magazine and the U.S. News 
for current events and business bits; 
farm magazines and 40 or more coun- 
try newspapers. I do this conscien- 
tiously every week. As I read I clip 
ideas. By the time I am ready to write 
my column, on Thursday, I have half 
a dozen ideas with supporting facts 
and figures and quotations at hand. I 
can start interpreting from there. 
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I say “interpret” because I think 
this is the most important function of 
the editor today. No longer does the 
editor pick a line, political, religious 
or just sensational. Time was when 
the editor breathed fire and brim- 
stone — forced his opinions down the 
readers’ throats and made them like 
it. Too many country newspaper 
readers are intelligent and well-in- 
formed these days to get away with 
that. By “interpret” I mean bringing 
to your reader information and opin- 
ions of others, supported by facts and 
wholly unbiased, so that he may form 
his own opinion. By that I do not 
mean that the editor voices no opin- 
ion. By his interpretation his mean- 
ing will be evident. He will look at 
the passing parade of events, local, 
national, and world, winnow the chaff 
from the wheat and do his best to lift 
the thinking of his readers to his own 
or a higher level. Honesty, sincerity, 
devotion to ideals . these are 
fundamental to influence on the edit- 
orial page. 

Now about picking up ideas in 
newspapers and magazines. Perhaps 
I can illustrate from the files of my 
own newspaper. 

(Mr. Ver Steeg pointed up his dis- 
cussion by reading editorials on fed- 
erally licensed slot machines in Iowa, 
slot machines and community service, 
the burial of an Indian soldier, the 
Johnny Bright football case and one 
from the Northwood Anchor on Sec- 
retary Wilson’s “bird dog, kennel dog” 
remark. ) 


WEEKLY EDITORS CAN LEAD 


And to close this portion of my talk 
let me read an editorial I wrote in 
March of 1952 when there was great 
concern over graft in government. It 
had to do with newspapers and edit- 
ors and publishers. I quote: 

At the spring meeting of the National 
Editorial association in New York, head- 
line speaker was Senator Margaret Chase 
Smith of Maine. She was concerned over 
lack of morality, the suspicion and divi- 
sion, selfish political desire, name-calling 
of the day, and she laid some of the re- 
sponsibility for these conditions upon the 
newspapers —they no longer cry out 
against these evils and are indifferent. 
They permit thinking to be paralyzed. 
Sophistry has replaced the earthiness that 
once characterized the American press. 

To folks who sometimes wonder 
whether an editorial page in a country 
newspaper is important and whether a 
column with platitudes and wise-cracks 
can replace it, what Senator Smith had 
to say is to the point. Here, in part, are 
some of her thoughts: “Weekly editors 
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can do more than any other people to 
combat this growing mental paralysis 
that is eating the very heart out of the 
courage of our people. They are inde- 
pendent and clear thinkers. They are not 
owned by anyone . . . their papers are 
read more thoroughly and readers think 
more deeply about what they read in the 
weekly newspapers than about anything 
they read in other publications.” 

And she summed it up this way: “And 
if they (the editors) ever stop doing 
their own thinking and stop expressing 
their minds honestly and freely through 
their weekly papers, then I say, most 
reverently, God help America. For surely 
then the last vestiges of freedom and 
democracy will have vanished from our 
country and from the earth.” 

Each of these ideas was picked up 
in the daily press. You can do as well. 

Government in a democracy is nec- 
essarily cumbersome —it is blessed 
with all sorts of checks and balances 
which we sometimes deplore but 
which are fundamental to our free- 
dom. Wrongs such as graft and cor- 
ruption, deception for personal or 
political gain, alliance between gov- 
ernment agencies and criminals, con- 
cealment and secrecy in the transac- 
tion of public business, twisting the 
truth, warping the truth for political 
advantage, bringing pressure to bear 
on public officials either by individ- 
uals or by groups, suppressing opin- 
ions adverse to the powers that be... 
all these are evils common to all forms 
oi government. 

These evils are corrected by the 
light that comes from pitiless publi- 
city. It is laid upon the heart of 
everyone charged with enlightening 
public opinion to speak his piece 
forthrightly. If it should be that the 
editor's opinion is contrary to that 
held by the majority his obligation to 
speak forthrightly is not lessened but 
increased. In Iowa, this past year, we 
have had some notable examples of 
the exposure of corruption among 
county officials in the Iowa Falls 
Citizen and the Denison Review. That 
took intestinal fortitude — editors and 
publishers made some enemies. But 
they still lived with their consciences 
and enjoyed heightened respect. Such 
editors are living up to the tradition. 
And those newspapers have superb 
editorial pages —they supplemented 
their news stories with comment 
straight from the editorial chair and 
everyone knew who the writer was — 
his name was on the masthead. In- 
cidentally, more than half of Iowa’s 
country newspapers carry no names 
at all in their mastheads. Is that good? 
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HUNGRY FOR GUIDANCE 

A hunger for reassurance and 
guidance is common to all peoples. I 
wonder, do you as newspaper pub- 
lishers and editors feel that same ob- 
ligation to service to which the clergy- 
man is dedicated? And do you realize 
that, because of the sense of indirec- 
tion, the feeling of futility, the con- 
stant feeling of insecurity brought on 
by fears over international events, the 
gnawing away of faith in the good 
which is the foundation of courage 
and optimism, a great many of your 
readers are looking to you, hopefully, 
to give them reassurance? 
Though you may have grave doubts, 
it is your privilege so to interpret 


events that the reader may take heart 
—may grasp the great truth that, 
come what may, “God’s in His 
Heaven, All’s Right with the World.” 
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-- lowa Publishers 


for your fine response to our question- 


It may seem that we query you too 
often, but it is only, we assure you, 
when the information sought will 
prove of value to you. 


Your cooperation and promptness in an- 
swering are sincerely appreciated! 
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